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Abstract: The aim of this study was to investigate the development process of the legal intervention to
control the marketing of food and beverages affecting children’s health. This study was conducted using
documentary research following the steps of policy development, including: (1) problem identifica-
tion, (2) policy analysis, and (3) policy formulation. The research findings revealed that the childhood
obesity was on the rise, posing risks for non-communicable diseases, as well as being an economic burden
for the country. Thailand had made efforts to address the issue of childhood obesity by promoting health
and creating supportive environment. However, there was still a lack of legal measures to regulate the
marketing of unhealthy food and beverages that impact children’s health. In contrast, other countries
had data supporting the effectiveness of legal measures to control the marketing of food and beverages
that affect health. Therefore, a recommendation was proposed to the government to address the problem
of childhood obesity. The working committee for development and drafting of legislation had passed a
resolution to elevate the proposed legal measures to the level of a Royal Decree, following the procedures
outlined in the Constitution of the Kingdom of Thailand, Buddhist Era 2560. The recommendations
for policy or legal development included: identifying the problem so that reliable and comprehensive
empirical data should be gathered to illustrate the necessity of policy or legal intervention demonstrat-
ing the need for formulating policies or laws. Policy analysis should review the limitations of existing
measures in addressing the current issue. Lessons from other countries could serve as supportive
information for suitable options to solve the problem and ensure informed decision-making. The
legislative drafting process should adhere to the steps outlined by the law. Communication to foster
knowledge, understanding, and listening to feedback are crucial processes that must accompany the

drafting of legislation.
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