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Marketing Mix Effects on Alcohol Consumption Behavior of Population in Nong-Mek Sub-district, Udon Thani Province
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3. mslrwoniasesdnuoanosod 2.99 1.02  tunan
4. m‘sahLﬂ%umsma@ﬁaﬁmuaqmmﬁLﬂuﬁams@ﬂmdéﬁ‘[nﬂ 3.10 1.01  ihunan
5. Ansnmzeiatashuuaanagedldhaivanaudliidan 3.28 0.88  thunan
MUNTNNUEY
1. winnuneeIssduLeanasad iNNUINNLTEND 3.26  1.02  tunan
2. WiinnumaeIssdNLeanagada e Nuitanalaliifugnd 3.21 094  tunan
3. winnumneiaiesduusanasaduisdoyesnmaimiueiasduueanesed  3.26  1.03  thunaw
landnagnaasdaiau
1. winnumeiiauadinouaussdaguilan 3.07  1.04  thunan
5. mayaamweaulsy duuduudnlaisondaluniussmwinnumns 3.38  1.03  thunan
6. wiinnuneeIssduLeanasastaN i uEIdagnd 3.36 097  tunan
7. wilnnumeiasesanueanesadaansnanhifuilaald 3.28  1.01  tunan
8. MmIudamezewtinnuNeLAIastuLaanaEad A Fa a8 3.25  1.09  tunan
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FuUszaNN N9 Mean SD  szauuland
MUMTFTNUBLMTUNFUDINHULINMANN
1. Faveshud thedahunawiiuldhe 3.37  1.06 thunan
2. ANUFDAUDINY aqﬂnmimaiu%mmaLﬂéaqéﬁ‘uuaaﬂaaaﬁ 3.52  0.97 N
5. flamufiaansafisninsaaslidaindssanieanasadldatheazain 3.40  0.99 thunan
4. MIANUANELA BeANLaanagasta N TuenanHalawzen 3.24  0.95 thunan
5. M3taGeaAsasANeanasadiaulusndsuTumnany 3.42  1.07  thunam
MUNTZUIUMS
1. MIUEMsANNEEaIn 95 Asssamlumsneeistauuaanasad 3.36  1.00 thunan
2. Bmsnehlvguilaaiaaiudszivla 3.22  0.99  Uunan
3. 58M5d0 AP NLDANDTRAIANNTING 3.24  0.94 thunan
4. amsthszAuninsanuaanagadiinnuah 3.30  0.98 thunan
5. luaSaGenfuduuanineiidandalaiasauuoanadadatadalay 3.40  0.96 tunan
6. fuslnaaninsodade saumuumeweissduLaanasadlannaSsiiidam 3.27  1.06  thunan
3N 3 Aedswazddsauienaspiuwginssumailoaeiasinuaanadad (n = 401)
wqanﬁum‘m’%‘[nmﬂ%mﬁuuaaﬂaaaﬁ Mean SD  szauulana
1. anwdlumsuslnaesasauiiiuaanagad (wman eslniviamaas) 2.55 1.12 19059
2. AuAApsANIRanaTRdTIdRNFR N uTh 2.42  0.93  wuq a5
3. futfissnnmsdiassdiuasauaiy/and 2.23  0.94 WU A%
4. fuesssnnusanagasiilafidymaiud/ Jymesauah 2.03 097 WY A%
5. dutiefianuessafitiennTymmsnauussdymms @y 2.15  1.07 W A%
6. AuiaapshuLaanasadiiva liTymiiinanas udlald 1.96  0.96  11u‘ A
7. ﬁuLﬁam‘sﬁ’qasiﬂ”lunﬂémﬁauﬁ’mﬁau@q/Lﬁauéamm 2.25  0.94  wuq a5
8. AL ANLBANDERATITDINUTh 2.35  0.94  wuq a5
9. nANAI AT LEanagadluTAManIaiaimsassausanagad 2.53 1.21 19059
10. ﬁuLﬂ%mﬁuLLaanaaaﬁuﬁaﬁmqu’ﬁnamﬂﬂL*?';msiaﬁﬁu 193 1.02  wuqad
M50 4 HamseseFaumFNstansandnusmwswennsal
Mudswennsal pl p2 p3 p4 p5 p6  p7
MUNDNN A ) 1
MU (p,) 0.701 1
MUBDINNMIINTIHUNE (®,) 0.687 0.768 1
MUMTFUFITNM AN (p4) 0.603 0.638 0.718 1
AMUNUNIU (ps) 0.655 0.681 0.743 0.765 1
MuUMsENIUEzMTNEUANBUINMENW (p,)  0.632 0.659 0.724 0.737 0.837 1
MUNTEUIUMS (p7) 0.607 0.630 0.678 0.673 0.792 0.829 1
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U3lnALA3890NLDaNDEa g a9aunAa Uade
AIUMIFUTITNMINNG  wazTIRBOIUMEN I
annsadsulusdanmsnennsaing@nssumsuilog

LesANLaanadasraNnguimaglugUAzuuusy

M5 5 KanIseNIFaUNaKlunsAnIanmuls-
wmnsnilﬁ'ﬂuaa«msamamﬁqmi

dudswennsol Collinearity Statistics

o Tolerance  VIF
Y v o
oot - —
- UNANNUI (p ) 0.427 2.343
Y = 18.944 + 0.297 (Process) -0.287 (Pro- Y 1
- UM (pz) 0.341 2.936
ti + 0.167 (Product v w o
motion) (Product) . - UTBNITNMSINNY (p,)  0.283  3.530
= a al A =l 4
NG WOANTINMIUILNAATIANUBANDTRS  _ &1 sdaadumsaane ®) 0.349  2.869
= 18.944 + 0.297 (MUNTLVIUMT) -0.287 (U - gruwifnnu (p) 0.217 4.610
5
MIFUFINNMTANA) +0.167 (MUKINNMI) ANN  — MUMIFTNUAzMINLEUD 0.209 4.778
gansalumswennsallasaeas 18.3 (R?=0.183) ansuEINMEMu (p)
aneaumslad Wafivnssunumsmeeipe- - UIIEUMI (p) 0.276  3.627

s:‘ J z-g 1 o v a
aNLaanadad (Process) AU 1 #iUY %wﬂwwqm—
AsSNMSUSLNALATNPNLRaNadad NN UlAeIRaE
0.297 ¥UIE WATNNNMSINNNINNUNLATDIAN
o ‘g ] = o v a
waanadoa (Product) U 1 U8 a::uwa'ﬂﬂ'ﬁwqm—
A558 MSUSLNALATaNANLAaNBTad LN NTULAaREE
0.167 WE ANNUINNINAINNANTTNMNTFILEIN
M39871e (Promotion) 84 1 ¥ %ﬁﬂﬁwqaﬂsm

a 4
150
Y a 2 & g1 1
Huslaaasesasuaanagadaiulvaiitume
danadnuiaaguimeisnmsuilaauaana-
gaaganvaUszinm 4 @ dnnndadiumesa
wiladayaustmnnsluiuiidhuanusaidn $ine

% o = gj tﬂ'd o | Y %
PUDNWIU NWINBAIDIU TN ) niidadrulnathennu

msuslnataTaeaNLaanadadanadlaaw@as 0.287 auNaUazynNAU®
] g U a al d‘ § = % o
wihe Fldu wginssumsuslnanIasdnuaa- AU O U

N2d0a WNNTUBLAUNTEUIUM LY (Process) Uae
N a v o A& A& ¢ S X
MINNINNUILATDNANULDINDEFDE (Product) LNNY
lurazniiipaninsomMuaNMIsENNMInaa (Pro-
. % o 8 ¥ a A A A
motion) Wanad az¥h LingAnssumsuslnaasasau
P v P
LaanagadanaImNluae (69NN 6)

duilnaainsdnuaanagadaruluglinnu
ddniudundadurieiasiuuaanasadaglussau
thunan Beliganadasfumsnmndadeiiansua
dongdnssunisuilaniaiasdnueanasaduns
Usznmuluanussuay ngaumwavuas® fiwud

3199 6 Indwazasdndszannmamnaniilcanangdnssumsuilaatasashsuaanadas (n=401)

Tadgautszaunmsnaln Unstandardized coefficients Standardized coefficients t-value  p-value

B Std. Error Beta
Constant 18.944 1.055 - 17.952 0.000
MUNBONDUA (Product) 0.167 0.066 0.176 2.530 0.012
MUMTFUFINM AN (Promotion) -0.287 0.093 -0.237 -3.072 0.002
MUNIZUIUMS (Process) 0.297 0.086 0.299 3.443 0.001
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Marketing Mix Effects on Alcohol Consumption Behavior of Population in Nong-Mek Sub-district, Udon Thani Province

Abstract: Marketing Mix Effects on Alcohol Consumption Behavior of Population in Nong-Mek Sub-district Mu-

nicipality, Nong-Han District, Udon Thani Province

Sungkom Suparatanagool, Ph.D.
Health Sciences Program, Sciences Faculty, Udon Thani Rajaphaht University, Thailand
Journal of Health Science 2018;27:42-56.

The current environment contributes to the behavior and attitudes of consumers toward alcohol.
New values re-construction, which due to promotion from advertising media, includes the marketing of
alcoholic beverages. Therefore, the marketing mix of alcoholic beverages is likely to lead to higher alcohol
consumption among consumers. This research aimed to study the importance of marketing mix of alcoholic
beverages, and study the consumption behavior of alcoholic beverages, as well as the influence of market-
ing mix on alcohol consumption behavior. The samples in the study were sample 401 people living in
Nong-Mek sub-district Municipality Nong-Han district Udon Thani province. They were recruited through
a multi-stage random sampling. Data were analyzed by descriptive statistics using mean score and standard
deviation. Inference statistics was used for multiple linear regressions analysis. The study found that the
samples emphasized on the alcohol marketing mix at a moderate level, consisting of product, price, place,
promotion, people, physical evidence, and process. Although most of the sample gave history of infrequent
drinking of alcohol beverage, their drinking behaviour was still influented by the marketing mixes which
included process, promotion, and products. The relationship could be described or predicted by the equa-
tion: drinking behaviour = 18.944+0.297 (processes) —-0.287 (promotions) + 0.167 (products). There-
fore, responsible agencies should consider the importance of such incluence in the control of alcohol

marketing.

Key words: marketing mix, consumption behavior, alcohol beverage
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